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INTRODUCTION

Welcome to BALL.

This book provides a comprehensive
look at the BALL brand and how we
present it to the world - from the
unseen practices that define the
way we work to the visual identity
seen in shops and images around
the world.

There aren’t many fashion brands
that can maintain a strong appeal
to customers after more than 50
years, but BALL is one such kind.
Possessing a unique charm, today
BALL is relaunched with a respect
for history.

Delving into the archives, working
with original styles from the 1970s
and 1980s, the products that

made the brand so popular are
reinterpreted to a modern audience,
preserving fun details, comfortable
fits and the recognisable silhouettes
that have characterised the brand
for over five decades.
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PURPOSE

To enrich people’s lives
with long-lasting fashion.
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MISSION

Our mission is to create long
lasting-fashion that makes
people feel casual cool.

We do this by creating styles with
quality in every aspect, from design
and production of unique products
to targeting a high-quality audience.

VISION

Our vision is to become a
global brand that proves that
originality, quality, and respect
for history makes fashion long-
lasting and eternally relevant.

In a fast-paced world of constant
reinvention, it’s important to maintain
the ability to recognize quality and
continue to build on what has already
proven its unique potential.
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BALL ORIGINAL

Originality is not something you create. Originality
is something you achieve - if you have the vision

to see what no one else sees. Originality is about
being unique, innovative and having the ability to
break established patterns. When we use words like
fashion icons, must-haves and long-lasting classics,
we know we’re talking about something special,
something original, worth treasuring and building on.

wilkiBalla

With equal parts Italian blood and a sense of

quality in every stitch, BALL is more relevant than
ever. Based on the original styles, with a blend of
nostalgia and modernity, BALL is back in business
for anyone with an eye for quality and style. The new
BALL is for those who recognize that understated
and exclusive are not opposites, and those who love
an edgy, casual coolness. It’s said that originality
never goes out of style, and that’s exactly why BALL

takes you back to basics with respect for what has
been and excitement for what is to come.

50405062 BASOFIA CAP
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BRAND PROMISE

50405062 BASOFIA CAP
50405005 BAALOMA TERRY DECO SWEATSHIRT
Sokker???

UNDERSTATED

Never too much,
always elegantly
balanced.

DEDICATED

Always focused on
good craftmanship
and quality fabrics.

ORIGINAL

Designed for
today with respect
for heritage and
authenticity.

RELIABLE

Dependable, quality
products from a
business you can
trust.

RESPONSIBLE

Our mindset and our
business practices
are responsible to
the core.



P. 20

OUR STORY

BALL was originally created in Italy
but is now a brand in the portfolio of
Danish DK Company.

Relaunched with respect for history
BALL was founded in 1974 in Rimini,
Italy by Aldo Ciavatta and marked
the beginning of a new era for jeans
and denim interpreted as fashion. It
introduced the concept of stonewash
on denim and offered a better fit

and comfort. Simultaneously, denim
products were integrated into seasonal
collections as a marker of the fashion
landscape of the time.

Ciavatta revolutionised product
development, drawing inspiration

from the American Dream. Defining
the style of the 1970s and 1980s with
colourful loose-fitting logo sweatshirts
and T-shirts that seamlessly integrated
with jeans in the perfect fits, BALL
soon became renowned across Europe
for its highly recognisable products,
particularly jeans characterised by the
iconic double fly.

Styles sold widely across Europe,
making BALL a market leader in

Italy, Southern Europe, Germany,
Belgium, Holland and particularly in
Scandinavia, where the brand is based
today, relaunched in 2024 under the
assured direction of DK Company.
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COLLECTIONS

Profiling a broad range of
interpretations and innovations
of styles based on original BALL
looks, collections feature the
brand’s distinctive logo and
details.

Four annual collections for
women and men and Never Out
of Stock (NOOS) styles ensure
that the most recognisable

and best-selling pieces are
consistently available to meet
consumer demand.

The relaunch of BALL women
products will reach the market
with Autumn-Winter 2024
collections and BALL men’s
products will reach the market
with Spring-Summer 2025
collections.

Each collection is designed
to showcase BALLs diverse
offerings, comprising
approximately 50 styles that
span a wide range of fashion
essentials—from classic jeans
to cosy knitwear, T-shirts,
sweatshirts, outerwear, and
accessories.

SPRING SUMMER
COLLECTIONS

SPRING OPENING

Delivery: Dec, Jan

The very first feeling of
spring with new colours

and transeasonal styles.

Womenswear: 40 styles

MAIN SPRING
Delivery: Feb, Mar

Grab the BALL and jump
into spring with a complete
collection of new originals
across all product groups.

Womenswear: 46 styles
Menswear: 42 styles

AUTUMN WINTER
COLLECTIONS

AUTUMN OPENING
Delivery: Jul, Aug

Get ready for autumn
with casual cool items
full of seasonal colours.

Womenswear: 40 styles

MAIN AUTUMN
Delivery: Aug, Sep

Dress up with understated
fashion for autumn with

a complete collection of
styles.

Womenswear: 54 styles
Menswear: 53 styles
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50405009 BABECCA SWEAT
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PRICE ARCHITECTURE

Our price and quality range aligns well with BALL's historical
pricing. We work with luxurious qualities and fabrics and
styles receive extra care in washing and execution.

Since we have chosen to produce the majority of products
using European materials and manufactured in European
factories, product offer a strong value for money.

Made in Portugal

T-shirts € 39.95 — 69.95 100% organic or recycled fibres
. L Made in Italy / Turkey
Shirts € 99.95 159.95 100% organic/recycled fibres
. 7 Made in Portugal
Sweatshirts € 99.95 159.95 100% organic cotton fibres
. L Made in Italy
Knits € 99.95 159.95 Wool or wool blend
L Made in Italy / Turkey
Jeans € 129.95 199.95 100% organic/recycled fibres
- Made in China
Outerwear € 169.95 349.95 100% recycled fibres
. o Made in Europe
Special Items € 199.95 259.95 100% organic or recycled
Made in E hi
Accessorios ¢ 20.95 — 99.95 ade in Europe or China

100% recycled fibres
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price level

PRICE/FASHION

MATRIX

NOOS

Never out
of stock

MAIN COLLECTIONS
Fashion essentials—
from classic jeans to

cosy knitwear, T-shirts,
sweatshirts, outerwear,
and accessories.

fashion level

50405009 BABECCA SWEAT
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PRODUCTION

BALLs commitment to sustainability and ethical
practices puts focus on European factories

and high-quality materials, delivering products
that are not only stylish but also embody a
deep respect for the environment. Sustainable
fabrics play a pivotal role in our collections,
aligning with DK Company’s vision for a fashion
industry that cares for the world we live in.

50405034 BABONUCCI BOMBER
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B2B SERVICES

B2B SHOPPING
MADE EASY

Open around the clock, our B2B
webshop is the quickest and easiest
way to access the latest styles from
BALL. Browse in-stock items and
upcoming collections and place your
order when it suits you.

Sign up to our B2B newsletter to be the
first to receive the latest information
about new arrivals, exclusive offers and
more.

FASHIONCLOUD

Fashion Cloud is one of Europe’s
leading B2B image sharing platforms.
With Fashion Cloud you gain access
to product and campaign images and
descriptions, as well as marketing and
POS materials.
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A PART OF
SOMETHING
BIGGER

BALL is a part of DK Company,
a dynamic, growth-oriented
international fashion group
with passionate employees
who work to make a difference.
Spanning 25 brands, 20,000
wholesale customers, five
retail concepts, 200 wholly and
partially owned retail stores and
an e-commerce platform, the
possibilities are endless.

DK Company has subsidiaries
in Denmark, Norway, Sweden,
Finland, Belgium, Germany, the

/ UK, France, Switzerland, The
Netherlands, Spain, Canada,
USA and China, as well as
representation in Turkey and
Bangladesh.

Company headquarters are

located in the Danish cities of
Ikast, Vejle and Copenhagen.

dk company
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